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Problems and Perspectives about Expansion of Museum Audience in
Georgian Museums

Gogishvili Tinatin
Ivane Javakhishvili Tbilisi State University

XX century was a very successful period in terms of Public Communica
tions development (Radio, TV, cinema, fax and Internet), besides was highly
developed another traditional way of communication “which is still with us,
is being constantly developed and expanded its influence, this is Museum”.

According to law of Georgia “About museums” the museum is defined as
“created (founded) according to law and/or registered as legal entity, what
aims scientificresearch and cultural-educational activities, identification,
protection, research, exposition and promotion of cultural heritage” (Col-
lected about Museums. p.87). According to ICOM’s (International Council of
Museums) definition the museums is “permanent institution, which con-
serves and exhibits objects of cultural and scientific importance for the pur-
poses of study and enjoyment”.

Obviously in all more or less known definitions the basic place is con-
cerned to visitors. Any success or failure of museum depends on the number
of visitors. Jillian H. Poole, CEO of Fund for Arts and Culture in Central and
Eastern Europe, said: “The success of museum is not measured with exhibits
number displayed in one square meter, but with the number of legs with var-
ious shoes... If many legs are moving in museum’s halls that means it works
well ...” (Jillian Poole. Managing for Many. p.96)

One of the important priorities of Ministry of Culture and Monuments
Protection of Georgia is “Development of culturaleducational functions in
museums in order to increase number of visitors and to expand target audi-
ence”. [t should be noted that for this priority several projects have been car-
ried out (In collaboration with NGOs - Georgian Museums Association and
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ICOM National Committee in Georgia)(See index). Besides for the first time
more or less complete information about annual number of visitors in Geor-
gian museums have been collected by Ministry and ICOM Georgia
(www.georgianmuseums.ge), what is excellent material for discussion and
some conclusions: e.g. in Autonomous Republic of Adjara 382.000 residents
are according to 2009 data, while State Art Museum of Adjara’s number of
visitors yearly reaches only 5900 and 1129 in Khulo Lore Museum (including
tourists i.e. the people who visit Adjara resorts yearly). In 2009 the popula-
tion of Guria was 138.871, 612 visit Ozurgeti History Museum and 2900 in
Nodar Dumbadze House-Museum. In 2002 among 407.182 people in Kakheti
only 21387 visit Telavi History Museum and 2100 visit Lagodekhi Local Mu-
seum. 381.146 residents live in Kvemo Kartli, but Bolnisi Local Museum has
690 and 2100 visitors in Gardabani Local Museum. In terms of visits fre-
quency the better situation also isn’t in city museums: Yearly State Silk Mu-
seum has 1600 visitors, George Leonidze State Museum of Georgian
Literature-6000 and The Soviet Occupation Museum-3000 visitors etc.

Unfortunately cultural life researches in particular, study the attitude to-
wards museums is rarely held in Georgia, while in foreign museums strategic
directions of audience expansion and visitors attractions are based just on
such researches.

Visitor’s research that took place in Tate Gallery lasted in the first weeks
of July and October.

Research 90 visitors were interviewed, 4501 different person or group
were observed.

At the same time mini-research was hold for 274 visitors of Gallery, to
quantify their visits motivation. Each participant should fill in Basic informa-
tion sheet, with their principal demography. They made three focus group
from 28 permanent visitor, with different ages (18-30 years old, 35-55 years
old, 55 years old and more). The aim was to get data when and why the peo-
ple come to T ate Gallery and Information and Interpretation means reflect
on visitors coming or not. There were used research methods triangulation
and quantities research methods.

Barry Lord (President of Lord Cultural Resource, author of museum
methodological manuals) said, that “27% to 35% of adult population visit
museums” of United States and Western Europe. Basically visits frequency
is different: starting from particular case ended 10 times or more a year. Typ-
ical visitor has higher education and his income is higher than average (note-
worthy is that education is more important factor than income)”( Lordi B,
Lordi G.d. The Manual of Museum Management. Pg.163).

Museum Audience Research provides the most timely and reliable infor-
mation of visitors, and helps:

To increase quality of museum’s as a public institution’s activity;

To concentrate on visitors demands, to meet their expectations and to
achieve respective results;
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To show to potential sponsors of state and private sector how necessary
museum is for visitors and how it needs to be encouraged. (Lordi B, Lordi
G.d. The Manual of Museum Management. Pg.165)

Obviously if the museum wants public to take part in the cultural activ-
ities, it should try to closely familiarize with the potential audience, what is
divided into different groups: schools, families, and universities, specialists,
artlovers and other segments. The museum must exactly know the interests
of that people who have already taken part in the visitors’ programs. When
visitor and museum reach mutual understanding in what attracts and affects
them, the museum will be able to meet also other people with similar inter-
ests and to expand the audience.

First of all, museum should have basic information about visitors. There
are different methods of studying of them: monitoring, survey, testing, and
dialogue with target groups. Chicago Art Institute has its own original atti-
tude how to develop and make audience more extensive. This attitude is ex-
pressed by organizing different special plans: one of them is expansion
museum’s audience in order not to be homogeneous. They choose out several
visitors from hundred of them and give hem questionnaires. Many interviews
and observations are carried out. At first preferably is to carry out quantita-
tive research, and then qualitative research, what has questionnaire, the
simplest way - answering several questions by respondents with their ac-
ceptable answers (by ICOM Georgia’'s encouragement and by our direct in-
volvement was developed similar questionnaire, which is now being
approbated). The Museum has to understand demographic data (age cate
gory with several options), family situation of visitors. Museums should have
information about visitors’ residence and education, purpose and visits fre-
quency in museum, attitude to the programs in museum. Finally, museum
should compare the given data to demographic characteristics of local pop-
ulation and visiting tourists in the region.

After the summarization, analysis and evaluation of these data will be
made particular steps to expand museum'’s audience, will be developed var-
ious cultural programs what are in need of different approaches and define
interest in museum.
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Visitors questionnaires

Hello, my name is.......cc..ccu..

I am from Museum. It is holding the project to research museum’s visitors.
If you don’t mind. I’ll ask you a few questions your ansvers will be only
used for the purpose to research.

1.Is this uour first visit to this museum? Yes [_1 No ]

2.If not, please state the last museum you have visited............

3.You came here with: (There is possible several answers)
Alone [ ] Family [ ] Guadid Tours [_]
Friends[__] School [ ] Others....cccoou...

4.I’m Awarte of this miseum throught:
Printed media [_] Interenet [_] Friend [_] poster []
TV [] Family []  School [ ] Tour guide [__]Others....

5.Please, expre ss your attitude to the folloving details

Wourse Not Average |Interesting| Excellent
interesting

xhibition
ables
ultimedia
acilities
icket ceunter
Security
[Ceanliness
Cafeteria
Shop
[User friendly

6. what did you like? 7. what did not like?
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Yes | No

8. Are you generally satisties with your vicit here?

9. Would you like to beinformed about our activities in the
Ifuture?

10.Preferred method of contact
Telephone[ ] email 1
Sms [] facebook ]

11.what kind of exhibitions do you want to see?
Visual

Yes | No

Painting

Drawing
Sculpture
Personal

Group exhibitions

Thematic-historical

Yes | No

To reflect epoch
Devole to samething appearance

Interaction

Yes | No

Take advantage multimedia and others means
Visitors inediate in terrelation to exhibit (copy)

12.Name........cceeueeunees
Telephone e-mail

13.Agegroup 69 [ 11015 [J1619 [Ro29 [

3039 [ 3049 [_$H0andabove [_]

14.Ethnic ...............
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15. where do you live? Tbilisi [] others.............

16.Education level: primaryD lowel secondaryDupper secondary 1]
College,univerersity 1 others.......

17. Occupation: student [_] house wife [_] selfemployed [_]
Management,professional [_] others....
THENK YOU!
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